

















Mission

IWTO mission is to help our Wool Industry Members to understand the
textile demands of the consumers, and to enhance the responce to them
with products and promotional activities especially developed to meet
their needs, with a fibre that is highly desirable for its social, technical,
comfort and sustainable values. The expected outcome should be a better
positioning of the Wool fibre on top of consumers’ choices and preferences,
and to bring a steady increase of wool sales and higher market share, and
the maintenance of commercial advantages along the entire wool demand
chain, from retailers to woolgrowers, all around the world.
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E mail: info@iwto.org

Web site: www.iwto.org
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