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Change to a healthier and 
safer environment

Mission
IWTO mission is to help our Wool Industry Members to understand the 
textile demands of the consumers, and to enhance the responce to them 
with products and promotional activities especially developed to meet 
their needs, with a fibre that is highly desirable for its social, technical, 
comfort and sustainable values. The expected outcome should be a better 
positioning of the Wool fibre on top of consumers’ choices and preferences, 
and to bring a steady increase of wool sales and higher market share, and 
the maintenance of commercial advantages along the entire wool demand 
chain, from retailers to woolgrowers, all around the world.

The 4 Pillars of IWTO
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and events

•  
Membership 
communica-
tion via IWTO  

website



About us

Vision 

IWTO is the international body rep-
resenting the interests of the world’s 
wool-textile trade and industry. As 
such, its membership covers the 
woolgrowers, traders, primary pro-
cessors, spinners and fabric mak-
ers of wool and allied fibres in its 
member-countries, as well as all 
kind of organisations related to wool 
products and the wool business in 
general. It provides for them a forum 
for discussion of problems of joint 
concern and acts as their spokesman 
with all those bodies and authorities 
towards whom a common approach 
is deemed necessary.

To position and to value wool clearly 
in the consumer mind as a material 
which is desirable for its technical, 
ethical and comfort values.
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The Wool Industry…

O �produces around 2.1 million tons of greasy wool per year.
O �takes care of more than 1 billion sheep around the  

world maintaining high standards of animal welfare.
O �produces wool on several million small-hold and  

commercial farms worldwide
O �sells US $80billion of wool products annually at retail
O �in the EU alone, is made up of thousands of industrial 

manufacturing companies working with wool as  
a raw material

O �employs millions of people in wool production,  
harvesting and throughout its many processing stages

General Overview

Facts

History

WOOL

Wool is Natural
O Renewable
O Sustainable
O Biodegradable
O Low carbon impact
O Energy efficient

Wool is Safe
O Flame resistant
O UV protection
O �Static electricity reduction
O �High thermal resistance

Wool is Healthy
O Breathable
O Humidity control
O Low allergy
O �Toxic chemical absorption
O Sound reduction

Wool is a natural fibre for the world 
we live in today. It is a fibre with a 
true ‘green’ lineage that is both sus-
tainable and biodegradable - which 
are now highly valuable assets to the 
textile industry. This environmental 
advantage is increasingly a sought 
after requirement of fibre but wool 
has many other inherent benefits 
that have historically earned it a 
quality reputation from global manu-
facturers and consumers.

Performance is critical in textiles 
and wool’s multi-capable reputation 
in the finished product is built on a 
legacy that goes back over 10,000 
years. Transcending generations 
of change shows the vast potential 
of wool to meet, adapt and fulfil 
complex product scenarios.

Wool offers practical attributes that 
far exceed man-made fibres and as 
it is grown, not made, its physical 
cell structure is complex allowing 

wool the natural ability to breathe.  
Uniquely it absorbs and releases 
humidity and provides a climate that 
is capable of adjusting to individual 
situations which ensures you are 
warm but never hot.

In addition it is the safe fibre - a high 
water and nitrogen content make 
it naturally flame retardant and it 
meets many international regula-
tions without the need for chemical 
treatments. It absorbs unhealthy 
carbons in the atmosphere providing 
a better environment.

Wool is a globally traded commodity 
and its market diversity is vast and 
ever expanding. It is found in many 
sectors; apparel and fashion, active-
wear, flooring and interiors, aviation, 
architecture, manufacturing, medical 
use and protective apparel. These 
all use wool and with this dynamic 
versatility, it has proved itself to be 
the original ‘Smart’ fibre.  

Research and development with 
wool continually pushes this po-
tential further, opening doors to 
a future that will safeguard an in-
dustry, which is a major worldwide 
employer and bringing multiple 
benefits to people, products and 
the planet.

Despite all these positive attributes, 
consumers, industry and govern-
ments continue to be oblivious of 
the Health and Safety benefits wool 
can bring.  As a result of subsequent 
low wool prices, less and less farm-
ers are likely to grow wool in the 
future. With this in mind, the wool 
industry needs support to redress 
this threat to its existence.

Wool… the new fibre just 10,000 years old. All through biblical times… in 
the long chronicles of Roman and Grecian history… through the Dark Ages… 
into the Renaissance to the era of discovery, exploration and settlement, 
sheep have performed their marvellous double duty of feeding and clothing 
mankind. Throughout history, the complexity and versatility of the unique 
woollen fibre has led to its amazingly broad range and multi-purpose usage 
in woollens. Woollen fibres accept and hold dyes of any spectrum, weave, 
knit, felt, etc. into an unlimited number of fabrics and offers warmth, cooling 
and tactile qualities unmatched in any other fibre. Wool stands today, as it did 
ten thousand years ago, as the premier clothing and interior textile fibre.
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