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Dear colleagues,  

 

In the morning of Christmas Eve I was walk-
ing the streets of the historical center of 
Athens, very close to where our office build-
ing stands. This year the festive mood was 
dampened by the general populationõs ap-
prehension over the sorry state of public 
finances so it was not the usual lively morn-
ing. Even the colourful decorations seemed 
out of place and in stark contrast with the 
peopleõs mood, people who behaved as if 
holiday shopping was more of a chore than a 
source of pleasure. This lead to introspec-
tion and I had a flashback as to what the 
same street looked like 25 years ago, when I 
was still a university student. At that time 
most of the stores there where selling high 
quality suit fabrics as, despite the advent of 
prêt -a-porter in the sixties, there were still 
many customers, usually older, who bought 
the fabric and took it to their tailor to be 
made up. In the fifties, when readymade 
suits were still relatively unknown, the ma-
jor cost component for a suit or a dress was 
the material itself. There was a wide choice 
of fabrics which varied considerably in price 
depending on their quality. Even those cus-
tomers who could not afford the finer ones 
had an eye for quality and could appreciate 
a better suit. I tried to evaluate that time 
from a social and environmental responsibil-
ity perspective. With the possible exception 
of fabric treatment the pre -war business 
model was very environmentally friendly 
e.g. in terms of carbon footprint as fabric 
was made usually locally and landfill waste 
as the product was used for much longer. 
Per capita fiber consumption was quite low 
and let us not forget that the world 
ò i nv estmentó comes from 
òvestmentó (garment) because the cost of a 
high quality suit or dress required a consid-
erable outlay that only the very wealthy 
could afford. There were also fewer social 
responsibility issues as a tailorõs apprentice 
was taken in, given a roof over his head and 
some food and was expected to provide his 

services for a meager remuneration until he 
learned the trade and set up shop else-
where. I reflected upon what would happen 
if we applied the standards of that era to 
developing countries to determine CSR com-
pliance? What is however more interesting 
is the transformation brought by readymade 
garments. Out of some thousand tailors in 
Athens there are fewer than fifty now in 
business, the largest being òGiannetosó 
whose owner, Nikos, many of you know 
from IAF conventions. One does wonder 
today if we are facing a similar fundamental 
transformation brought upon by trade liber-
alization, globalization and the digital age? 
Contrary to the consumers who bought the 
fabric themselves, todayõs customers, with 
a few exceptions, do not really appreciate 
finer aspects of quality.  Of course overall 
product quality is much better and most 
garments, even the dirt -cheap ones, are 
above the minimum acceptable level. Un-
derstanding quality requires, as in wine and 
music, quite some effort that consumersõ 
today are not ready to invest (pardon the 
pun). At the age of SMS, the blackberry and 
tweeter everything is cut down to small 
òchewableó chunks of instant information 
that are not conducive to reflection, con-
templation and wisdom. Similarly the main 
driver in purchasing a garment today is de-
sign and consumers rarely mull over such 
decisions as the lifecycle of clothing is 
much shorter and one does not really care 
how the product would look six months 
later. Uniqloõs new store in Paris netted 10 
million Euro during its first month of opera-
tion, more than three times the budgeted 
amount. Consider that they sell a pair of 

jeans for less than 10 Euro and do the math.  

Warm regards,  

Vassilis Masselos  

President  
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NEWS FROM THE IAF SECRETARIAT 

While writing this column I am dreaming 
of a white Christmas. The chance is 
there though that Holland will indeed 
have a white Christmas. It would be for 
the first time in 25 years. The country 
had to cope with heavy snowfall the last 
days and although the temperature has 
gone up a little, roads have become less 
slippery and trains have find their rails 
back, it is still white all over the coun-
try.  

 

The year 2009 has nearly come to an 
end and I propose to forget it as soon as 
possible and to look forward positively. 
The fashion and textile business world-
wide has been hit fiercely by the finan-
cial and economic crisis. Despite that 
fact one of the rare highlights for IAF 
last year was the 25th IAF World      

Apparel Convention in New Delhi.  

 

Our focus is on the new year with two 
major events: our regional seminar on 
product safety and restricted sub-
stances on February 9th in Paris and the 
26th IAF World Apparel Convention from 

5th-7th October in Hong Kong.  

 

During the Hong Kong Fashion Week, 18-
21 January 2010, IAF will be present 
with an information booth. Please visit 
Erik Nep in this booth while you are 
there. We are grateful to HKTDC for this 

free booth to promote our convention.  

 

Our Executive Committee will meet in 
March in Athens in an extra meeting in 
order to update our business plan and to 
discuss other relevant issues for the 
future of our federation. The spring 
board meeting, committee meetings 
and general assembly are scheduled for 
May 16th and 17th in Atlanta at the eve 

of SPESA Expo 2010. I highly recommend 
to visit this fair and to attend our meet-
ings. Meanwhile we will work on in-
creasing our membership and will of 
course update you again monthly about 
our progress. Also our cooperation with 
Textiles Intelligence with GLAM (Global 
Apparel Markets) as output will be con-

tinued.  

 

You see, a lot of activities ahead, and I 
hope to meet many of you on our differ-
ent gatherings. On behalf of the IAF 
team I wish you a prosperous 2010 in 
good health and with good business op-

portunities.  

 

Han Bekke 

secretary general  
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IAF CALANDER 2010 

SAVE THE DATES 

 

February 9 th  Paris: IAF/AAFA/MODINT seminar on product safety and restricted substances regulations in the US 
and the EU (see preliminary program in this newsletter). Venue: Texworld fabric and apparel fair in 

Le Bourget fairground. REGISTRATION IS OPEN VIA OUR WEBSITE www.iafnet.com  

 

March 2nd and 3 rd Athens: meeting of IAF Executive Committee (for EC members only)  

 

May 16th  and 17 th  Atlanta (US): IAF meetings of Executives, Board, Committees and General Assembly at the eve of 

SPESA EXPO 2010. Venue: to be announced. 

 

October 4 th  Hong Kong: 4th IAF Golf tournament  

 

October 5 th -7th  Hong Kong: 26th IAF World Apparel Convention and IAF meetings of Executives, Board, Committees 

and General Assembly 

 

October 8 th -11 th  IAF study tour to China 

NEW IAF MEMBERS 

 
Jockey International Inc.   
Corporate Member 
2300 60th Street Kenosha,  

Wisconsin 53141ñ1417 USA 

T: +262 563 3265 
F: +262 563 3079 

W: www.jockeyinternational.com  

 

Jockey International continues to be a privately held company, head-
quartered in Kenosha, Wisconsin. We employ over 5,000 people around 
the world. Jockey International, Inc. was founded in 1876 by Samuel T. 
Cooper, a retired minister who wanted to help lumberjacks suffering 
from blisters and infections caused by their shoddy wool socks. Consum-
ers learned they could trust him, and his tiny hosiery business grew and 
then expanded into underwear. As we have grown in size and sophistica-
tion, that simple commitment to serve our customers has continued to 

be our hallmarkéand the secret of our success.  

IAF MARKET NEWS EXPRESS 

On a regular basis the IAF database, 
empowered by MODINT, makes a selec-
tion of reports and/or articles related 
to the apparel chain that might be in-
teresting for you to read. Are you inter-
ested in one of the articles/reports 
mentioned below? Please send an e-mail 
t o  J o s i e n  F e e n s t r a 
(feenstra@iafnet.com) and you will re-
ceive them as soon as possible. Please 
refer to the number(s) you are inter-

ested in.  

 

1. World cotton prices jolt knitwear. A 
global surge in cotton prices has hiked 
local yarn prices, threatening the recov-
ery of the recession -hit knitwear sector. 
Local yarn prices increased 30 percent 
in the last two months, making it harder 
for knitwear makers to ship export or-
ders at the previously fixed rates. Daily 

Star ; December 2009, p.1.  

 

2. EUROPE: EU extends China, Viet-
nam shoe duties. The European Union 
has today (22 December) decided to 
extend controversial anti -dumping du-
ties imposed on leather shoes from 
China and Vietnam. Just-style ; Decem-

ber 2009, p.1.  

 

3. China to increase imports from 
Europe China will continue to take ac-
tive measures to increase imports from 

http://www.jockeyinternational.com/
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NEWS FROM IAF MEMBERS 

 
Gerber Technology Announces Acqui-

sition of Yunique Solutions  

 
December 14, 2009 ð Tolland, Conn., 

USA ð Gerber Technology, a business 
unit of Gerber Scientific, Inc. (NYSE: 
GRB) and a world leader in automated 
CAD/CAM and PLM solutions for the ap-
parel and flexible materials industry, 
today announced the strategic acquisi-
tion of Yunique Solutions, Inc., devel-
oper of the fashion industryõs top-
ranked PLM solution. This acquisition 
will ensure that Gerber provides an in-
novative end-to-end solution with user 
productivity and enterprise connectivity 

at its core.  

 

òThe Yunique acquisition is another step 
in expanding our investment in our soft-
ware business by instantly upgrading 
Gerberõs PLM technology platform,ó 
said John Hancock, President, Gerber 
Technology. òAs a result of our intensi-
fied focus on software, Yunique be-
comes part of the recently formed Ger-
ber Technology Software Systems Group 
ð created with the primary focus of 
helping customers deliver products to 
market in less time, with reduced cost, 

higher quality and improved visibility.ó   

 

òThe combination of Yunique and Ger-
ber Technology represents an enormous 
opportunity for users, design houses, 
manufacturers and retailers seeking 
innovation, leading technology, flexibil-
ity, and global service and support,ó 
said Daniel Pak and Darioush Nikpour, 
Yuniqueõs co-founders and principal 
owners.  òWith both native MAC and PC 
compatibility, our software applications 
fit the requirements of the diverse de-
mands, locations and working styles of 

users in the fields of design, develop-
ment, sourcing, planning, operations, 

manufacturing, production and retail.ó 

 

Largest Gathering of Foreign Business 
Delegates in òKnitwear Exposition 

2009ó Organized by BKMEA 

 

Bangladesh Knitwear Manufacturers & 
Exporters Association (BKMEA) organized 
Knitwear Exposition 2009 which is the 
largest event of Bangladesh knitwear 
sector. The largest ever foreign business 
delegates in the  history of Bangladesh 
visited Knitwear Exposition 2009 to ex-
plore the galore of this sector. Japan is 
the country who made the largest foot-
step in the fair. More than 57 BKMEA 
registered Japanese buyers and poten-
tial investors visited Knitwear Exposition 
2009 which was held from 2-4 November 
at Dhaka Sheraton Hotel. The elegant 
visit of a single delegation consists of 21 
members from Hong Kong graces the 
value of the entire event. Delegation 
and visitors from the USA, Italy and 
other EU countries, South Africa, Aus-
tralia, Serbia, China and other countries 
were also present besides Japan and 
Hong Kong. BKMEA arranged factory 
visits for the foreign visitors. Divided in 
four individual groups, they visited ten 
different famous factories of Bangla-
desh. Journalists from Japan, Belgium 
and India and a few other countries also 
attend the fair to cover the news of this 
great event. Exhibitors from Japan and 
China took part to explore the poten-

tials of this sector.  

 

The three day exhibition was followed 
by a seminar titled òBangladesh Knit-
wear Industry - Recession and Beyond: 
Challenges and Strategiesó, cultural 
program for foreign delegates, buyers 
and diplomats and gala dinner. Gar-
ments workers participated in two sepa-
rate cultural programs and fashion pa-
rade in the exhibition ground during 

Knitwear Exposition 2009.  

Honourable Prime Minister of the Peo-
pleõs Republic of Bangladesh inaugu-
rated the great event on 02 November 
at Dhaka Sheraton Hotel. Minister of 
Finance, Minister of Labour and Minister 
of Commerce were also present. The 
occasion was telecasted live by a fa-

mous Bangladeshi television channel. 

 

The great success of this event is virtu-
ally being possible due to scoping mis-
sions send by BKMEA to different exist-
ing and emerging countries following 
the objectives of trade promotion, mar-
ket and product development. Following 
the success of this event, BKMEA is go-
ing to organize òWorkersõ Festival 2009ó 
on 18 December 2009 which is another 
mile stone set by BKMEA in the history 
of garments workers where all perform-
ances and events will be done by gar-
ments workers. Last year more than 70 
thousand workers took part in òWorkers 
Festival 2008ó to enjoy a day which was 
solely dedicated for them. Letõs wait 

for the day this year.  
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Europe to address the trade imbalance 
between China and the European Union 
(EU), said Premier Wen Jiabao. Xinhua ; 

December 2009, p.1. 

 

4. China: Textile Industry Posts Recov-
ery. One year after China launched the 
stimulus package and regained eco-
nomic growth momentum, the textile 

industry has overcome serious difficul-
ties and has made new developments as 
policies come to the fore. The added 
value of China's textile industry was up 
11.1% in Nov. 2009, the highest since 
March, according to the CNTAC Statis-
tics Center. CNTEX ; December 2009, 

p.1-2. 

5. Increasing Demand Caused the Pro-
duction and Marketing to Rise, Pros-

perity Index Climbed from Last Month.  

The enterprise production prosperity 
index in November increased rapidly, 
the production confidence index rose 
slightly. China Apparel ; Decmber 2009, 

p.1-2. 

 

http://www.gerbertechnology.com/
http://www.bkmea.com/knit_expo09.php

